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Disclaimer J\

This presentationcontains certain forward-looking statementsincluding those describingthe / 2 Y LJI sfrat€gis,
strategic direction, objectives, future prospects, estimates etc. Investors are cautioned that & F 2 NJdoloki#R
a il (S s hasedoh certainassumptionf future eventsoverwhichthe Companyexercisesio control Therefore
there can be no guaranteeas to their accuracyand readersare advisednot to place any undue relianceon these
forward looking statements The Companyundertakesno obligationto publicly update or reviseany forward-looking
statements,whetheras a result of new information, future events,or otherwise Thesestatementsinvolvea numberof

risks,uncertaintiesand other factorsthat couldcauseactualresultsor positionsto differ materiallyfrom thosethat may
be projectedor impliedby theseforward lookingstatements Suchrisksand uncertaintiesnclude,but are not limited to:

growth, competition,acquisitionsdomesticand international economicconditionsaffecting demand,supplyand price
conditions changesn Governmentegulations tax regimesand other statutes,andthe ability to attract andretain high

guality humanresource
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Macro-Economic Environment

. v '&s‘ B ITC Grand Goa




Macro-Economic Environment Short term headwinds: Long term Positive

West Asia Conflict beginning to impact India Rising Income#, Rising Discretionary Spending

Growth Rates YoY% Real GDP India _ Necessary  m Discretionary
——Headline Inflation (Consumptioras a % of PFCE) Consumption  Consumption
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Source: IMF Reference foreca8Eg Advanced Economies ; EMDEmerging Market & Developing Economies Source: Franklin Templeton ; PFCE: Private Final Consumption Expenditure
Global Uncertainty continues Consumer Cities to Double by 2035
Index ——World Uncertainty Index Cities where 75% of the population are in
(Left scale) consumer class (Spending $13+ per day)
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FY26 : Year of Disruptions & Subsequent Recovery

Q1

ApriJun

Q2

Juli Sep

03

OctiDec
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‘25

‘25

'25

'26

THE DISRUPTIONS THE RECOVERY
External events created headwinds for demand eveaytgr

Yet, demandecovered every time with steady ARR growth

India¢ Luxury, Upper Upscale & Upscale
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A Heavy rains across North & West India 0%
A Reduced travel intensity
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/
é Flying restrictions on airlines
9.5% 10.7%

Yet a strong quarter led by festive demand
Sad ! aArAl aLAEE 2SN O supply caAGR Demand CAGR

(FY26-29) (FY26-29)

A West Asia tensions affected inbound traffic
A LP

PG Prices up due to Supply constraints Source: Analyst Estimates

Structural imbalance between Demand & Supply to continue over the next 3 years



Industry OutlookremainsPositive

KEY POSITIVES

s

Limited New Supply
al

in Top 10 Markets

Rising Income &
Growing Affluence

mm
A\ /4

%

Robust Domestic
Travel & Spending

¥H

Strong Govt. Push z
on Infrastructure

12 ]

HighPotentialin

: : se¢ New MICE Capacity
& Upcpmmg Tler 2 —— Convention Centres
& Tier 3 cities
M Increasing Societal

Aspirations

48w \West Asia Conflict
- Intensity & Duration

KEY MONITORABLES

Normalization of

Depreciation of the
Indian Rupee

> Air Traffic &
Inbound travel

Higher Input Costs
- Energy, Food & Fuel
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Key Performance Highlights : FY26

| 2ya2ft ARFGSR wS@SydzS ONR&aasSa nnnn [ N¥» gA0K
1 FullYear Revenudrom Operationsat 4,139Cr up 16%andPATat 888Cr up 39%
1 Q4: Revenudrom Operationsat  1,254Crup 18%andPATat 314Crup22% P i

I OOSt SN WWAWPRE IR DANBDB O K

1 2newownedhotelsannouncedn FY26: Delhi& Vizag
1 ManagedPortfolioreachesl 5,000+ keyswith highesteversigningsn FY26

WelcomHotels Lanka (Private) Limited

1 ITCRatnadipaurns EBITDAvVe n its first full yearof operatiors MaintainsRevPAReadership

 Progressivénandoverof SapphireResidences World's Leading
7777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 Sustainable
Organisation

Trailblazer in Responsible Luxury

 ITCGardenisbecomesl2h LEEZero®Nater Certifiedhotel
 Awardedasthe W2 2 NMo& Suitainablérganizatior2025)

1 before exceptional items



Financial Highlights : Consolidated (Overall)

MZHAND [/ NJ Revenue fianyXIperations n>mAd / NJ
nccA/ NJ EBM DA MZnZn / NJ
L ) . Up 21% on Comparable basis
37% \/-168 bps EBITDA Margin 34% 38 bps
| L ) Up 132 bps on Comparable asis
omMmnA / NJ [ PATH g% ] yy yA [ NJ
24% A\ 56 bps [ PAT Margin (bei®) } 20% A 29ps

" before exceptional items



Financial Highlights : Consolidated (Real Estate)

MZMAND [/ NJ Revenue froiit Operations oXdpry [/ NJ
nHGg/ NJ EBOERA MZoAn [/ NJ
L ) Up 15% on Comparable basis
38% \/ Ybs EBITDA Margin 35% A 53Dbps
_ L ) Up 147 bps on Comparable basis
HT cA/ NJ [ PATG&IN) ] y HA [/ NJ
23% V 21bps [ PAT Margin (bei®) } 20% A\ 231 bps

. : 10
" before exceptional items



Robust Performance acrostl Segments

wSgt!lw o o —*FY2 Revenue Mix FY26
C,HCc X dT AN 0 BN s Consolidated (EReal Estate)

11200 11700
Rooms Revenue

Y1. 986 IEXA

4.4%6'00/

F&B Revenue

6800 7200 F
' | | | | Y1,535
Q1 Q2 Q3 Q4
Management Fees
Il ww O U —e—FY25 ) o
C,Hc X MO H N T° 5B Y173 ciiEAa

15100 15500 Others

Y234 ciEEa

10700

10000
Q1 Q2 Q3 Q4

m Rooms m F&B Mgt. Fee = Others

Owned Hotels (Consolidated) 11
Rounded off values



ReVvPAR Outperformance across Cities

India Portfolio at 37%RevPAR Premium over Industry*

[ N Industry* RevPAR M ITC Hotels RevPAR
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“ India ,' Hyderabad Ahmedabad Goa Agra Chennai Jaipur New Delhi Bengaluru Kolkata
Data for FY26 (Domestic Owned Hotels) *Luxury, Upper Upscale & Upscalg 2

Source: CoStar



I OOSt SNIwhRK¥Qa BNIB ¢ (0 Kianaged Hotels Portfolio crosses 15,000 key

MANAGED- PIPELINE

~6,7OO Keys

High Salience of
Under Construction Hotels

MANAGEDcg OPERATING

8,651 «.

+12% YoY
8% CAGR FY&2A6

63 Hotel Signings in last 24 Months
[ ] Keys 3300

/700

8 16 16 24 30

FY21 FY22 FY23 FY24 FY25 FY26

Status as of F1March 2026, Roundeaff values
Managed Portfolio includes hotels under franchise arrangements

OPENINGS (24 Months)

28 o

Maintain >1 Hotel
opening per month

SIGNINGS (24 Months)

63 roes

2"d Consecutive Year of
Highest Ever Signings

Accelerated Signings & Openings
translating to

Z ¢

Geographical
Expansion

Fee Income
Growth

Presence across emerging
business hubs and higgrowth
leisure & spiritual destinations.

28% YoY Growth in
consolidated management
fee income

13



New Openings in Q4: Welcomhotel Mohali, Chandigarh J\
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Located on the gateway to the Tricity of Mohali, Chandigarh and Panchkula
MMO wW22Y4a g {dzZAdS&a p wmn ¥




New Openings in Q4: Welcomhotel Madhuban, Dehradun

— -

<Som :a';v‘.’: R ,!'3:_“3 y..@
L = < ¥ RB!&

City Centre locationvith majestic views of Shivalik range
73 Rooms & Suites | Located on Rajpur Road




New Openings in Q4: Stodawal

Set amid the granite landscapes of Jawai, renowned for leopard sighting
15 Cottages & Suites | Brsdrive from Udaipur
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Sri Lankads Economi R ¢TC Ratnadipy 1 Robust Growth Trajectory

2"d Consecutive Year of GDP growth Strong Trends in RevPAR
=N
m Real GDP Growitl

Inflation (CPI %)

ReVvPAR (LKR)

17.4

Rl
B B o5

2022 2023 2024 2025 2026 E 2027 E
Source: IMF, Asian Development Bank

5.2 4.0

Growing Tourist Arrivalsthough impacted ina || NJX
Tourist Arrivals

(in lacs) 2018 2025 m2026 ReVvPAR leader
in Colombo

3
2
= | EBITDA positive in FY26
0
Jan Feb Ma

r

Source: Sri Lanka Tourism Development Authority, Sri Lanka Budget 2026




Sapphire Residences, Colombo

w Unique luxury apartmentsvith interiors designed by Philippe Starck (YO ),oo
Most Exclusive and SpacioB&vated living experience in Sri Lanka Inspired by
STARCE

SAPPHIRE RESIDENCES
18 Located on thé&salle Facéceanfront




Leading Sustainability Credentials: Driving Water Stewardship J\

12" Hotel to be recognized with LEED® Zero Water Certification

4 Hotels added to the list in FY26

C ITC Gardenia, Bengaluru (Q4)
C ITC Narmada, Ahmedabad (Q3)
C Welcomhotel Bhubaneshwar (Q3)

C ITC Grand Bharat, Delhi NCR (Q1)

ITC Gardenia, Bengaluru

Global Leader with highedtEED® Zero Water & LEED® Zero Carbon Certified Hotels

Other Hotels: ITC Grand Chola, ITC Maratha, ITC Maurya, ITC Mughal, ITC Rajputana, ITC Sonar, ITC Kohenur & ITC Grand Centjg
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Operational Excellence
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Reinforcing Brand Recall: MulChannel Marketing Initiatives

&

Integrated Campaigns & Collaborations

g8
2@
Elevated Social Media Presence

A 'Responsible Luxutyprand campaign A Experiential lifestyle marketing

A Leveraging CRM database A Scaling social media marketing

s

Strengthening Loyalty Platforms

Scaling Direct Channels Reach

A App & Website enhancements
A Sustained performance campaigns

A RefreshedClublTC& ClubITCCulinaire
A LoyaltyAlliances

https://www.itchotels.com/in/en/responsiblduxury

21


https://www.itchotels.com/in/en/responsible-luxury
https://www.itchotels.com/in/en/responsible-luxury
https://www.itchotels.com/in/en/responsible-luxury

Guest Satisfaction Index

Net Promoter Score Response Rate Online Rating

One of the Best NPS scores Active feedback High Customer
in the Industry monitoring Satisfaction Rating
N7
00000 B e
0 1 2 3 A4 5 41 7 8 9 10 . .
| trlpadVISor cupedia group

Booking.com

83 99% 4.77

(Global Average 58) (Global Averagé0% (Global Average 4.2)

Data for FY26; Global averages are for calendar year 2025
Response rate is excluding Google reviews 22
Data sourceRevinate2026 Hospitality Benchmark Report | for ITC Hotels, Welcomhotel, Mementos & Storii



Operational Excellence

Food & Bev. Cost (% of F&B Revenue) People Cost™ (% of Revenue from Ops)
24.5%.._ | |
* 23.6% i 23.9%-_, 23.20 22.6% -~ 22.3% |
| l i 21.7% --+ 21.7%
9M FY25 9M FY26 i FY25 FYZ26 :
OM FY25 9M FY26 ! FY25 FY26
Energy Cost (% of Revenue from Ops) Other Operating Cost(% of Revenue from Ops)
84%.,
| 5.2 | 28.1%--» 28.0%
0.2% ---» 4.6% 4.9% --» 4.4% |
9M FY25 9M FY26 : FY25 FY26 9M FY25 O9M FY26 : FY25 FY26

Cost trends affected due to Q4 FY26

AOn Comparable basis (People Cost includes payment to contractors) Standalone s



Active Asset Managemenh FY26

/*\

FABELLE £A8

~(% 14

of Owned Inventory F&B outlets
refreshed upgraded
Elevating guest New Offerings &
experience Capacity Additions

o e
A

8,400

New Locations sqg. ft. Banquet Spaces
added added

across Owned and A ITC Grand Chola, Chennai
Managed Hotels A Sheraton New Delhi

24



Key Growth Enablers



